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TEOPWA N UCTOPUA KUHO | 3KPAHHBIE UCKYCCTBA

Bupyc Hepasmmuennsa. Punbm
A. 3Barunuena «Enena» ¢ TOYKn
3peHNsA TeOPUU UTEHTUIHOCTU

YIK 778.5.01

Aemop: Kmoeea /Troomuna Bopucosna, kauaupar
MCKYCCTBOBEfIeHMsA, JIOLHT, Kadelpa KMHOBefe-
uus BI'VIKa.

FILM THEORY AND FILM HISTORYI AUDIOVISUAL ARTS

The Non-Selection Virus. A.
Zvygintsev’s “Elena” in Terms of
Identity theory

UDC 778.5.01

Author: Kluyeva Ljudmila Borisovna, PhD (Art),
assistant professor, Department of Cinema Stud-
ies, VGIK.

Summary: The article (the conclusion; for the be-
ginning see ## 12-13) investigates the artistic pecu-
liarities of A. Zvyagintsev’s new film “Elena” which
stands apart from all his preceding work. In a sense,
the film demonstrates the director’s rejection of the
previously found pattern associated with Zvyagint-
sev’s style. The analysis is done from two points of
view: the philosophy of the film (the anthropologi-
cal aspect) and in terms of the identity.

Key words: “Film-situation”, cinematic anthro-
pology, asymbolic code, “non-selection’, identity,
identity states and stages, identity as a process,
structure’s provocative character.

KWHOA3bIK U BPEMA | TEHE3C OBPA3A
«3omnoroit Open»-2012. Bneyarnenusa

YK 778.5.04.071:75+

Asmop: Enuceesa Enena Anexceeéna, KaHIUIAT
JICKYCCTBOBEJIEHsI, [JOLIEHT Kadepbl MacTepcTBa
XypnokHuKa ¢uibma BITIKa

FILM LANGUAGE AND TIME | IMAGE GENESIS

Golden Eagle-2012. Inpressions

UDC 778.5.04.071:75+

Author: Yeliseyeva Yelena Alexandrovna, PhD
(art), assistant professor, Production Design,
VGIK.

Summary: The author shares her impressions on
recent Russian films and analyses the visual ten-
dencies in modern films.

Key words: Golden Eagle-2012, “BAgI”, “My Father
Baryshnikov’, the visual treatment of “Yelena”.
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NEPDOPMAHC | ICKYCCTBO BOMMOLIEHMA
Tepoii 1 ero Macka B KNHOKOMIIKCe

YIK 778.5.01 (014)

Asmop: Ioipxyn Huna Anexcanopoena, Kauuu-
mat GurocodcKux HaykK, CTApLIMil HAay4HbIA CO-
TPYOHUK, 3aBefyiomas OTHeNIOM COBPEeMEHHOTO
aKkpanHoro uckyccrsa HMMK BI'MIKa.

PERFORMANCE | THE ART OF PRESENTATION

A Hero and His Mask in Strip Cartoons

UDC 778.5.01 (014)

Author: Tsyrkun Nina Alexandrovna, PhD, Leading
researcher, Head of the Modern Screen Art Depart-
ment, Institute of Film Art (VGIK).

Summary: The article investigates the dialectics of the
relationship between the character of the film based on
comic strips and his mask as an essential attribute of
the genre, the characters of which are mainly reduced
to external evidence. Since comic strips have nowadays
become the multicultural phenomenon, it is viable to
analyze the matter on the example of the three films
by directors from different countries. These are typical
examples of the main types of the forenamed dialectics.
Each of them therefore fits well in its peculiar way into
the modern social-psychological and social-political
context, indicating the applicability of the genre.

Key words: mask, comic strip, identification, Post-
Modernism, causometric, anonym, dualism of
contrasts.

®eHOMeH CHICTEMHOT0 TOBTOPEHNA

B ¢ororpaduu Kak anprepHaTUBA
KiHeMaTorpagy

YK 77+7.03

Aemop: Bypoe Anopeit Muxaiinoeut, KaHNAT ViC-
KyCCTBOBEEHMA, Ha4a/IbHUK OTI[CJ'Ia HAy4qHOIO pas-
BUTHUA, TOLICHT Ka(be[[pbl ICTETNKM, VICTOpUN U TE€O-
py KynbTypbl BI'VIKa. e-mail: andburov@gmail.com

Phenomenon of the System Repetition in
Photography as an Alternative to Film

UDC 77+7.03

Author: Burov Andrey Mikhailovich, PhD, Head of
the Department of Scientific Development; assistant
professor, Chair of Aesthetics and Culture Studies, e-
mail: VGIK. andburov@gmail.com

Summary: The article highlights certain artistic
and esthetical aspects of the systematic change in
the art of the first half of the 20th century. Based
on specific factors, the author discovers a num-



ber of basic criteria for the artistic, esthetical and
structural evaluation of post-visual phrases (rel-
evant for both post-visual phrase of the first half
of the 20th century and that one of the second half
of the 20th century and the beginning of the 21st
century).

Key words: repetition, difference, phrasism, post-
visual phrase, grid, image

KYJIbTYPA 3KPAHA | KYNIbTYPOTOIA. dINOCOPUA

Upen ¢unocodpckoro pmuamorusma u
«IMpamMmupga» KecbneBckoro

VIK 7.01

Aemop: Muxeesa FOnus Bceéonodoséna, Kxauamu-
mar ¢uwIocodCKUX HayK, 3aBemykomas OtmesoMm
MEXIVUCLMIUIMHAPHBIX UCCIEAOBAHNUIT B KIHOWC-
kyccrBe HMM Kunonckyccrsa (BIMIK).

SCREEN CULTURE | CULTUROLOGY. PHILOSOPHY

Ideas of the Philosophical Ideallogism
and Kieslowski’s “Pyramid”

UDC 7.01

Author: Mikheeva Yulia Vsevolodovna, PhD, Head
of the Interdisciplinary Research Department, Insti-
tute of Film Art (VGIK) jmikheeva@zmail.ru
Summary: The author analyzes the spontaneous
demonstration of the ideas of philosophical dia-
logism in the films of Krzysztof Kieslowski. She
investigates the evolution of the creative thinking
of the director depicting the state of feelings of the
present-day people. The deep insight into the in-
dividual’s intricate spiritual quest leads Kieslows-
ki of the late period to the conclusions consonant
with the philosophical ideas of Post-Christianity.
Key words: philosophical dialogism, existential
event, Post-Christianity, monological and dialogical
cinema.

MUPOBO# KMHOMPOLECC | AHANN3

Cuennyeckoe poxxpenue «B oxxumannm
Tomo» Camroana bekkera

YIIK 36761

Aprop: AHuenko Mapuna lenHa/ibeBHa, KaHAUAT
(UIONIOrMYeCKIX HayK, JOLEHT KadeIpbl 3CTeTUKI,
ncropyu 1 Teopuu Kynbrypsl BIVIKa. ABrop MmoHo-
rpadun «[Ipama abeypma» (M., 2011), ydeGHoro
nocobust «Vcropust 3apybexxHoit mureparypsl XX
Beka: 1945-1990» (M., 2007). ABTOp MHOTOYVC/IEH-
HBIX CTaTell 0 3arajHOeBPOIeiicKoil fpame XX Beka.
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WORLD CINEMA | ANALYSIS

Scenic birth of “Waiting for Godot” by
Samuel Beckett

UDC 791.43 (4/9); 778.5(4/9)/ 03.29

Author: Anishchenko Marina Gennadievna, PhD,
assistant professor, Chair of Aesthetics and Culture
Studies, VGIK. Author of the monography “Absurd
Drama” (Moscow, 2011), “History of Foreign Litera-
ture in 20th Century: 1945-1990” (Moscow, 2007).
Author of many articles on West-European drama
of the 20th century.

Summary: The phenomenon of the genesis of the
new drama and new theatrical direction in France of
the 1950s is investigated in the article. Also is given
the characteristic of the first “ Waiting for Godot”
set staged by Roger Blin. The new scenic admission,
presenting innovative character of Beckett’s play is
commented on in the text.

Key words: Samuel Beckett, Roger Blin, absurd drama,
theatre of absurd.

KWHOBU3HEC | CTPATETA 1 TAKTUKA YTIPABNEHNA

K Bonpocy o mofgepumsanm
TroCyJapCTBEHHOI'O PETYINPOBAaHVIA

B c(pepe KynbTypbI

VIIK 338.46

Asmop: Monuanos Jeopv Huxonaeeuu, [OKTOp
9KOHOMMYECKIX HayK, Mpodeccop pakybrera mpo-
miocepctBa 1 skoHoMuKy BITIKa. Yuraer Kypcbl
«Ypasrnenvte nepconaiom» (BIVIK); «Oxonommka
cepsl yoryr», «DKOHOMMKA OOIECTBEHHOTO CeKTO-
pa» (MI'Y).

Monuanosa Hamanva Ilempoena, NOKTOp 3KO-
HOMUIYECKMX HayK, MOLEHT Kadenppl (rHaHCOB
n TexHomormii vHBecTMpoBaHuA MIYTY nmenn
K.I. PasymoBckoro. Unraet kypcol «HaimonambHas
«JocymapcTBeHHOE  perynmmpoBaHie
HAI[IOHAJIBHON 9KOHOMMKI», «IIporHosmpoBaHme
HAI[MIOHAIbHOM
OLIeHKA MHBECTULINIT», «PerroHaIbHasA SKOHOMMKA».

9KOHOMUKA»,

9KOHOMUKI», «IKOHOMITIECKAsT

FILM INDUSTRY | STRATEGY AND TACTICS OF MAN™
AGEMENT

To the Issue of Modernization of the
Cultural Sphere State Regulations

UDC 338.46

Author: Molchanov Igor Nikolaevich, PhD,
Professor, VGIK, lecturer on ,Personnel
Management“(VGIK), ,,Service Industry Econom-
ics, Public Sector Economics® (Moscow State Uni-

N2 14 | OKTABPb 2012 | BECTHUK BIMK m



SUMMARY | NPE3EHTALINA ABTOPOB

versity). Specialist in economics of culture, educa-
tion, tourism and sport, regional economics.
Molchanova Nataliya Petrovna, PhD, Associate
professor of the department of finances and invest-
ing technology, Moscow State University of Tech-
nologies and Management.

Summary: The article explains the importance
and the urgency of realizing the active government
policy in the cultural sphere. The current problems
of its functioning are discussed and the possible
solutions are formulated. The program-target ap-
proach and social-oriented budgeting are recom-
mended as the priority methods in realization of
goal-setting development.

Key words: culture, state regulations, financing,
program-target planning.

Oco6eHHOCTH yIIpaBIeHN
(duHAHCOBBIMY pecypcamu
NpeNIpUATII KMHOIIOKa3a

YVIIK 778.58.003

Asmop: Ozypuuxos Ilasen Koncmanmunosu4, Tok-
TOP Ky/IbTYPOJIOT MM, KaHAM/AT SKOHOMUYECKIX HayK,
nipodeccop, iekaH aky/ipTeTa IMPOI0CEPCTBA 1 9KO-
Homuky BI'VIKa, e-mail: economvgik@yandex.ru
ITuuyzun 30yapo Anamonvesud, KaHVUAT SKOHO-
MMYECKMX HayK, OLeHT Kaeaphl IPOII0CEPCKOro
macrepcrBa B[VIKa, e-mail: epichugin@gmail.com

The Peculiarities of Financial
Management of Cinema Houses

UDC 778.58.003

Author: Ogurchikov Pavel Konstantinovich, Doc-
tor of Arts (Culturology), Ph.D. in Economics,
Professor, Dean of the Producing Department of
VGIK, e-mail: economvgik@yandex.ru

Pichugin Eduard Anatoljevich, Ph.D in Eco-
nomics, Associate-Professor of the Producing
Department,VGIK, epichugin@gmail.com
Summary: The proceeds of the cinema-houses de-
pend on various factors, i.a. the distribution structure
of box-office takings. The goal of the money flows
management thus takes on enormous significance,
demanding a system approach and a thorough con-
sideration of the peculiarities of cinema facilities.
The article highlights the peculiarities of the finance
resources of cinema-houses, the classifications of the
factors affecting the amount of money flows. This
classification allows to timely work out and exercise
the optimization measures of money flows manage-
ment, which in the final analysis will help to improve
the conditions of the cinema-houses.

Key words: financial resources, financial manage-
ment, film screening, money flows factors

DopMyna IpOACEPCKOro CYaCThA?

YIIK 77858004
Aemop: Baxynee Iennaouii Ilempoeuu, [0K-
TOp  (UIONOrMYECKUX  HayK, Ipodeccop.

Paboraer Ha Kadeape PYCCKOTO M MHOCT-
pannbix sa3bikoB BIMIKa. Ywmraer xypcwt «Co-
BPEMEHHBIE TEOPUM MACCOBOV KOMMYHMKAIIUI»,
«MefmaTexHONMOTUM B MacCOBOI KOMMYHMKA-
uuu» Bo BI'VKe, PITY u BIIT (MI'Y). Crnucox
ny6mukanuit  BkmiodaeT 200 HauMMeHOBaHMIL
Ynen Corwsa kunemarorpaducros P®, Poccuii-
CKOJf aKaJileMuy COLMANbHBIX HaykK, Poccuiickoi
KOMMYHMKATUBHOM acCOLMALIL.

The Formula of Producer’s Happiness?

UDC 77858004

Author: Bakulev Gennady Petrovich, Doctor of
Philosophy, Professor of the Chair of Russian and
Foreign languages, VGIK, gives lectures on the
present-day theory of mass communication, media
technologies in mass communication at VGIK, Rus-
sian State Humanitarian University, Higher School
of Television (MSU). The list of publication includes
200 items. Trained three PhDs, supervises postgradu-
ates in journalism and language studies. Member of
the Russian Filmmakers' Union, Russian Academy of
Social Sciences, Russian Communicative Association.
Summary: The article surveys the approaches to
working out the model of the films’ commercial
success described in literature. The suggested clas-
sifications of different predictors make it possible to
form an overall idea of the tendencies in this field of
research. Nowadays, the list of prognostic variables
has been enlarged considerably: apart from such
traditional predictors as budget, marketing and pro-
motion scale, stars, awards, etc., there are new ones
particularly connected with social networks.

Key words: films, film industry, box-office receipts,
predictors, prognostic patterns

Coumanbﬂo-axonommqecxne ACIICKThI
¢opMupoBanus 3puTenbCKOI
KITHOQYIMTOPUI

VIIK 338.46

Aemop: Bockonosuu Huna Anexcanopoena, fox-
TOp 9KOHOMMYECKMX Hayk, Ipodeccop Kadenpo
9KOHOMUKM COLIMATBHOM chepbl SKOHOMIYECKOTO
dakynbrera MI'Y umenn M.B. Jlomonocosa. Un-
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TaeT Kypchbl «DKOHOMMUKA Cepbl ITATHBIX YCIyT»,
«DKOHOMUKA 00OLIECTBEHHOTO CEeKTOpay», «9KOHO-
MMKa TYpU3Ma 1 CIIOPTa».

Monuanos Mzopv Huxonaesu, TOKTOP 3KOHO-
MUYeCKUX HayK, Ipodeccop daxynpreTa IpOI0-
cepctBa 1 skoHoMukyu BI'VMKa mm. C.A. Tepacn-
MoBa. Ynuraer Kypchl «YIpaBjieHue IepCoHaIoM»
(BI'MIK): «OxoHOMMKa cephl YCIyr», «KOHOMM-
Ka objecTBeHHOr0 cekTopa» (MI'Y).

Social and Economic Aspects of Forming
Film Audience

UDC 338.46

Author: Voskolovich Nina Alexandrovna, Doctor
of Economics, professor, Department of Economics,
Moscow State University. N. Voskolovich lectures
in “Economics of Billable Services”, “Public Sector
Economics’, “Economics of tourism and Sports”. Ac-
ademic interests: economics of culture, public sector
economics, self—regulation in the service sector.
Molchanov Igor Nikolaevich, PhD, Professor, VGIK,
lecturer on ,,Personnel Management“(VGIK), ,,Ser-
vice Industry Economics", Public Sector Economics*
(Moscow State University). Specialist in economics
of culture, education, tourism and sports, regional
€conomics.

Summary: The article reveals the interplay of the eco-
nomic, physical and social factors determining Russian
movie audience. Social changes and the corresponding
process of forming consumptive preferences regard-
ing films, television and internet as three competing
spheres, require the commercial stimulation of the
audience’s activity which includes artistic promotion.
Key words: consumptive preferences, audiovisual
sphere, commercial stimulation, artistic promotion

Kak B03MO)KHO «CBO€» KOHKYPEHTOCIIO-
COOHOE KITHO

YIIK 778.58.004

Aemop: JKabckuit Muxaun Meanosuu, [OKTOp
COLMONIOIMYECKUX HayK; Bcepoccuiickuii rocy-
TApCTBEHHBII  YHUBEpCUTET KyHeMarorpadum
um. C.A. Tepacumona, TocyapcTBeHHBIN MHCTH-
TYT UCKYCCTBO3HAHMS; 3aB. OT/IJIOM COIMOIOTUI
9KPAHHOTO MCKYCCTBA, BERYLIMIT HAay4YHbIA CO-
tpypuuk. E-mail: m.zhabsky@gmail.com.

Can “Native” Cinema Be Marketable
UDC 778.58.004

Author: Zhabskiy Mikhail Ivanovich, PhD in Soci-
ology, Russian Federation Institute of Cinematog-

Translated by The Laboratory of the Foreign Cinema, VGIK

MPE3EHTALNA ABTOPOB | SUMMARY

raphy; State Institute of Culture Studies. Leading
researcher, head of the Department of Audiovisual
Arts. m.zhabsky@gmail.com

Summary: The author substantiates the innovative
trend in the revival and development of Russian film
production on the basis of the sociological analysis
of the problem as far as the marketability and ways
of its recovery within the frames of the state film
policy are concerned. Since the solution of the pe-
ripheral issues depends on the still unsolved general
questions the article preliminarily worked up at the
State Institute of Arts Studies explores the historical
and theoretical aspects of the problem.

Key words: film production, Russian film industry,
audience, marketability, state film policy, integral
value of the film, cultural identity

TENEBUAEHME | LI/dPOBAA CPEIA

Bmusanne pakTopoB KOHKYPEHTOCIOCO6-
HOCTI Ha yIIpaB/IeHIe TeTleKOMIIaHMe

YIK 792.08.003

Aemop: Axyweea Buxmopus Bnadumuposua,
acIypaHT Kadenpbl MPOAI0CEPCKOr0 MacTepCTBa
un meHemkmenta BITIKa mm. C.A. Tepacumosa.
E-mail: yakusheva-v@yandex.ru.

TELEVISION | DIGITAL ENVIRONMENT

The Influence of the Marketability Factors
on the TV Company

UDC 792.08.003

Author: Yakusheva Victoriya Vladimorovna, doctor-
al candidate of the Producing and Management De-
partment of VGIK, E-mail: yakusheva-v@yandex.ru.
Summary: The author studies the problem of the
competitive recovery of Russian TV channels and
the new ways of achieving commercial success.
The Public Limited Company “Channel 1” and the
Russian State Television and Radio Broadcasting
Company produce and feature similar audio-vi-
sual production, have the same market shares and
rates of growth, but substantially different com-
petitive edges. Why? The author gives a thorough
analysis of the leading media brands, methods of
the TV business protection in particular situations
and the factors that can influence the management
process.

Key words: competition, competition factor, busi-
ness model, umbrella brand, offensive and defen-
sive strategies, film merchandizing, business diver-
sification
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